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There are hidden laws at work in every aspect of your business. 
Understand them, and you can create extraordinary growth. 
Ignore them, and you run the risk of becoming another statistic. 
It’s become almost cliché: 8 out of every 10 new ventures fail. Of 
the ones that succeed, how many truly thrive-for the long run? 
And of those that thrive, how many continually overcome their 
growth hurdles... and ultimately scale, with meaning, purpose, and 
profitability?

The answer, sadly, is not many.

Author Lex Sisney is on a mission to change that picture. After more 
than a decade spent leading and coaching high-growth technology 
companies, Lex discovered that the companies that thrive do so 
in accordance with 6 Laws universal principles that govern the 
success or failure of every individual, team, and organization.

Read Organizational Physics: The Science of Growing a Business, 
and you’ll:
•	 Understand the principles that govern your business, team, 

strategy, and execution
•	 Make better, and faster, decisions
•	 Create a purposeful, fulfilling, high-growth business
•	 Turn the inevitable breakdowns into powerful breakthroughs  

for rapid growth
•	 Build and manage aligned, passionate, high-performing teams
•	 Consistently choose the right strategies for growth - even in the 

midst of seemingly impossible complexity

Lex Sisney is a business scaling expert and 
a wizard at organizational structure and 
design. He works with CEOs and leadership 
teams of expansion-stage companies who 
are committed to growing their business 
without compromising their values. Visit him at 
OrganizationalPhysics.com.
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